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Creating engaging content 
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Writing up your article 
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Visual appeal 
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Story choices 
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Sample newsletter 



Digital Communications 

• Objective – what are you trying to achieve, from 
this, how is a certain channel going to help you 
with this? What is your tone of voice going to be 

• Content plan – where are you going to get the 
content from? Who’s going to update it? 

• Launch plan (for a new channel) - how are you 
going to get people to hear about it? 

Writing for social media 
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How we read content today 

Vs… 
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How do you compose a good 
tweet? 
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Some principles of good tweeting (from the 
University social media strategy) 

• Include a picture, yes decreases your character count but dramatically 

increases engagement and so reach [140chars – 114 chars] 

 

• Most of the time, add a link, Twitter is by nature about getting people’s 

attention, once you’ve got that attention you can convert that into 

more meaningful engagement by pointing people to longer content 

[114-93 chars] 
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Scenario: cast minds back to August, Cecil the Lion 
story is massive. You’re the Media Relations Officer 
tasked with working the weekend. There’s been 
rumours that Cecil’s brother, Jericho, has been 
killed by the pride. On Sat 6AM GMT you get 
confirmation this isn’t true, there’s a photo of 
Jericho online. WildCRU (an Ox Uni research group) 
have released a news update but the story is still 
breaking, you are tweeting from the Ox Uni 
account…. (most popular tweet ever) 
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Scenario, think back to August, Cecil the Lion is a big story 
There’s talk that Cecil’s brother, Jericho, has been killed by 
the pride. You are working out of hours for the news office 
(Clare) and get confirmation over the weekend that this is 
not the case, Cecil lives, how do you tweet this (there is  an 
online story on the WildCru site, but not many people have 
heard of it yet) 
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“It is a truth universally 
acknowledged that a single 
man in possession of a good 
fortune must be in want of a 
wife” 
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EXERCISE TIME! 
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‘I write this sitting in the kitchen sink. That is, 

my feet are in it; the rest of me is on the 

draining board, which I have padded with our 

dog’s blanker and the tea-cosy. I can’t say that I 

am really comfortable, and there is a depressing 

smell of carbolic soap, but this is the only part of 

the kitchen where there is any daylight left.’ 
 

- I Capture the Castle, Dodie Smith 
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‘It was the best of times, it was the worst of times, 
it was the age of wisdom, it was the age of 
foolishness, it was the epoch of belief, it was the 
epoch of incredulity, it was the season of Light, it 
was the season of Darkness, it was the spring of 
hope, it was the winter of despair, we had 
everything before us, we had nothing before us, we 
were all going direct to Heaven, we were all going 
direct the other way.’  
 

- A Tale of Two Cities, Charles Dickens 
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Our top tweets this week 
Make this 93 characters… 
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What about the other 
channels? 
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Our Facebook tone of voice will be 
conversational without being too informal, 
approachable, positive and inspiring. Posts 
should sound as if they could be said by a 
‘normal person’ in conversation, and should 
create a sense of ‘we’ as the Oxford Facebook 
community (the University and its followers as 
one big community), not a sense of ‘us and 
them’, whereby Oxford sees itself as separate 
from its followers. 
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On LinkedIn our tone will be professional and 
authoritative but not overly jargonistic. We will 
ask questions of our audience and encourage 
comments from them. While the tone on 
Facebook and Instagram is friendly and inviting 
- the kind of tone between friends, LinkedIn is 
more formal - the tone reflecting a 
professional conversation.  
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Post types: link, video, image 
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• How does your visual content interact with your 
copy, is it just asking people to enjoy it (biggest 
reach, easiest to like 

• Do you actively want someone to dos something 
off the back of your post? 

• Mix of both (can’t always be asking people to do 
things) 

Call to actions 
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Single images 
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Image series 
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Single and multi link posts 
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How different content types render on an Oxford 
LinkedIn University page 
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EXERCISE TIME! 
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Comparison all 3 channels 


