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Social Engagement 
overview 
 17 Facebook posts – total reach*: 3,523,656 
Engagement: 110,538  

32 Tweets – total impressions: 434,990 
Engagement: 6948 
Retweets: 790 
Likes: 964 

5 LinkedIn posts 

8 Instagram photos – total impressions**:178,000 
Total reach:124,000  
Engagement: 7534 

*Including	
  paid	
  adver0sement	
  
**Instagram	
  analy0cs	
  only	
  offered	
  mid	
  way	
  through	
  the	
  campaign.	
  Please	
  see	
  data	
  file	
  for	
  posts	
  included	
  



Social Engagement 
overview 
 YouTube: 

This doctor never sleeps #StartedinOxford – 1743 views 
Cars can't think? Think again. #StartedinOxford – 1459 views 
Designer organs? #StartedinOxford – 1038 views 
Voice recognition that works like the human brain #StartedinOxford  - 938 views 
Decoding the dawn of civilisation #StartedinOxford – 815 views 
Can you turn an orange into a grapefruit? #StartedinOxford – 788 views 
Can phones save the environment? #StartedinOxford – 624 views 
 
Total native YouTube views: 7405 



Top posts 
 

Top	
  Twi'er	
  post	
  
Voice	
  recogni0on	
  [Video]	
  
28.08.2016	
  2:50pm	
  
Retweets:	
  41	
  
Likes:	
  68	
  
Impressions:	
  17463	
  
Engagement:346	
  
Engagement	
  rate:	
  2.0%	
  

	
  	
  

Top	
  Facebook	
  post	
  
Solar	
  [Image]	
  	
  
28.08.2016	
  4:00pm	
  
Shares:	
  1405	
  
Likes:	
  5.8k	
  
Comments:	
  195	
  
Impressions:	
  912686	
  

	
  	
  

Top	
  Instagram	
  post	
  
Solar	
  [Image]	
  	
  
29.08.2016	
  11:50am	
  
Comments:	
  53	
  
Likes:	
  2830	
  

	
  

Top	
  posts	
  had	
  catchy	
  
headlines	
  that	
  
engaged	
  audiences	
  



Top posts 
 

Top	
  Twi'er	
  post	
  
Expensive	
  material	
  [Image]	
  
26.08.2016	
  12:40pm	
  
Retweets:	
  26	
  
Likes:	
  36	
  
Impressions:	
  13719	
  
Engagement:456	
  
Engagement	
  rate:	
  4.8%	
  

	
  	
  

Top	
  Facebook	
  post	
  
Doctors	
  [Video]	
  	
  
04.09.2016	
  4:00pm	
  
Shares:	
  221	
  
Likes:	
  1.2k	
  
Comments:	
  36	
  
Impressions:	
  480815	
  	
  

	
  	
  

Top	
  Instagram	
  post	
  
Organ	
  [Image]	
  	
  
30.08.2016	
  11:30am	
  
Comments:	
  51	
  
Likes:	
  2174	
  

	
  

Top	
  posts	
  occurred	
  
mainly	
  at	
  the	
  
beginning	
  of	
  the	
  
campaign	
  



Media coverage 
 

LINK:	
  
hYp://www.dailymail.co.uk/sciencetech/ar0cle-­‐3781513/Scien0sts-­‐
make-­‐oranges-­‐taste-­‐like-­‐GRAPEFRUIT-­‐using-­‐incredible-­‐fruit-­‐alchemy-­‐
technique.html	
  	
  


